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E9 Press Officer job description


	Role

	The Press Officer leads and promotes club the achievements of the Club to support membership targets, maximise the Club’s visibility and to delight and enthuse our swimmers to see their results recognised. This includes taking responsibility liaising with local media and raising the profile of CoStA within the local community.  The Press Officer report to the Web Manager, who sits on the Committee.

	Skills & Qualities
· Enthusiastic with a good knowledge of and interest in the Club’s activities
· Be an excellent communicator, with good verbal, written and IT skills
· Have good organisational skills.
· Have experience and/or an interest in marketing, promotions and/or dealing with the local media.
· Be computer literate and have a good understanding of social media and websites

	Main Duties
· In partnership with the Web Manager:
· To develop a promotions plan (what, where and when) for the Club
· To develop and maintain or update website and social media accounts in line with Wavepower, the ASA’s Safeguarding guidelines
· To promote and publicise all aspects of the club in a positive and equitable way through the production of informative and unbiased website updates and media releases
· Engage League Meets Secretary and coaches to obtain results / material to report on Club events both internally and externally
· To work with the Fundraising Officers to support their fund raising activities
· To create and nurture relationships with local media
· To advertise the Club in school parent newsletters / magazines, periodically

	Commitment
· This will vary depending on the Club’s event programme but key events to report on include: Peanuts, Herts Major League, Arena, Club Champs, Counties, Regionals, Nationals, Sprint Night and the Club’s open meets.  The ‘meets calendar’ is available on website or from the Events Manager, which provides key event dates.

	Beneﬁts to Self and Club
· Contribution to creating a positive image of the Club within the local community and recognition of swimmers’ achievements

	Further Development Support
· Guidance to be provided by the outgoing volunteer, if applicable
· Refer to ‘The Good Club Guide for a Marketing and Press Officer’: http://www.swimming.org/assets/uploads/library/GCG%20Marketing%20and%20Press%20Officer.pdf



Useful Websites
ASA webpage		www.swimming.org/asa
Sport England		www.sportengland.org
NSPCC			www.nspcc.org.uk
Volunteering England	www.volunteering.org.uk
CO-IT			www.do-it.org.uk
Volunteering Matters	www.volunteeringmatters.org.uk
Sports Coach UK	www.sportscoachuk.org
Hy-Tek			www.hy-tekltd.com
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